
Brief State Of 
Chapel Hill Tourism 
Industry
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Lodging $38.97M

Food and Beverage $73.98M

Recreation $29.09M

Retail $16.37M

Transportation $36.40M

Total $194.81M

2021 Orange 
County Tourism 

Spending



Orange County Occupancy Projections 2023



Visitors 
Bureau 
Marketing of 
Chapel Hill 
2022/2023

Raise awareness that Chapel Hill/Orange County is 
a great place to visit.  
Targeting ‣ 35-65 
‣ North Carolina: Raleigh, Durham, Johnston 
County, Wake County, Wilmington, Winston-Salem, 
Charlotte, Greensboro, and High Point 
‣ Virginia: Richmond-Petersburg DMA, Roanoke-
Lynchburg DMA, Washington D.C. and Atlanta.
Channels ‣ Instagram, Facebook, Pinterest, Display 
ads, SEM, Carolina Alumni Review (print, 
newsletters, digital banners) OUR STATE magazine.
‣ Display and Search are driving the highest click 
volume and subsequent demand. 









Priority 
Projects at OC 

Visitors 
Bureau 

Outside sales.
• Providing welcoming service to 

guests to Visitors Center.
• Updating those who answer phone 

at Women’s Prison Answering the 
demands for more details on 
accessibility. 

• Addressing Racial Equity and 
Inclusion from a tourism perspective.

• Building tourism revenues, jobs and 
demand year-round.

https://www.usatoday.com/story/travel/destinations/2018/10/19/north-carolina-travel-advice-unique-prison-program/1655116002/


Additional Priorities at Visitors Bureau



www.chapelhilldiversity.com

http://www.chapelhilldiversity.com/
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