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HOTEL PERFORMANCE

• The hotels in Orange County saw gains in every single metric in April and May 2024 compared to 2023. 

• For UNC Baseball Super Regional, hotel demand grew on June 7-8. Occupancy rose an average 29.8%, ADR 
grew 29.0% which led to revenue gross of nearly $200K or 60%.

• Lodging revenue (through the first half of the year) is up nearly $4M or 12.8 percent due to exceptional growth 
in both the occupancy and ADR metrics. Room night demand has increased nearly 14K room nights or 8.2 
percent and ADR has improved by nearly $7 or 4.2 percent.

ADR: Average Daily Rate
RevPar: Revenue per Available Room 

Month
2024 2023 Variance

Occ % ADR RevPAR Occ % ADR RevPAR Occ % ADR RevPAR

April 75.3% 180.94 136.20 67.6% 172.40 116.46 7.7% 8.54 19.73

May 65.8% 203.44 133.78 61.2% 196.11 120.02 4.6% 7.33 13.76

June 74.6% 170.58 127.20 66.3% 152.93 101.34 12.5% 11.5 25.5



2023 Orange Co Visitor Spending  
Per the Chapel Hill / Orange County Visitors Bureau, domestic and international visitors to and within Orange County 
spent $266.92 million in 2023, an increase of 13% from 2022, the highest spending increase out of all North 
Carolina’s 100 counties. The data comes from an annual study commissioned by VisitNC, a unit of the Economic 
Development Partnership of North Carolina.

Tourism impact highlights for 2023 for Orange County:

• Domestic and international visitors spending totaled $266.96 million up from $236.29 million in 2022. Visitors 
spending represents a tax savings of $123.11 per county resident.

• The travel and tourism industry directly employs 1,990, an increase of nearly 10%.

• Total payroll generated by the tourism industry in Orange County was $73.6 million.

• State tax receipts from visitors spending generated in Orange County totaled $10.3 million, while local taxes 
generated $8.3 million. This total of $18.6 million is up from $16.5 million in state and local tax revenue generated in 
2022. State tax revenue is generated through state sales and excise taxes, and taxes on personal and corporate 
income. Local taxes were generated from occupancy and sales and property tax revenue from travel-generated and 
travel-supported businesses.

These statistics come from the “Economic Impact of Travel on North Carolina Counties 2023,” which can be 
accessed at partners.visitnc.com/economic-impact-studies

https://partners.visitnc.com/economic-impact-studies


CRIME 
STATISTICS 

Report Nature Reports % of all 
offenses 

Trespassing 67 16.26%

Disorderly conduct 28 6.80%

Disturbance 19 4.61%

Loud Party 14 3.40%

Alcohol violations 4 0.97%

Drug Offenses 3 0.73%

Harassment 2 0.49%

Category Count

Trespass of real property 67

All other theft 29

Simple assault 20

Theft-shoplifting 18

Theft from motor vehicle 14

Burglary/breaking and entering 11

All other offenses 9

False pretense /swindle / 
confidence GM

9

Aggravated assault 8

There was an increase in theft/shoplifting 
and a decrease in theft from motor vehicles 
this quarter.

The 10 most common report types in Central 
Business District  over the last quarter



Clean & Green Team Snapshot
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Billy Goat Sweep & Pan Leaf Blowing Water Flowers Weed Abatement Grafitti/Poster/Sticker
Removal

Daily Average

April May June

Average Number of Daily Tasks April May June

Trash Bags Collected 2 2 2

Dumpster Checks 2 2 2



Chains vs Local 

Local
78%

Franchise
14%

Chain
8% Restaurants

Local
92%

Franchise
0%

Chain
8%

Retail

Local 23

Franchise 0

Chain 2Local 51

Franchise 9

Chain 5



Listed Properties

Office
68%

Retail/Office
23%

Restaurant
9%

Office 23 68%

Retail/Office 8 23%

Restaurant 3 9%

Total 34



OPENINGS /
CLOSINGS

May 1 Cosmic Cantina, 118 E Franklin  

April 3 Glass Box, 416 W Franklin 

April 3 Moshi Moshi, 416 W Franklin

Closings 

Openings/Relocation



Anticipated Openings

Restaurant, 12

Retail, 4

Office, 3

100 E Franklin Starbucks, relocation

103 E Franklin Raising Cane’s expansion

104 E Franklin Playa Bowls

105 E Franklin Zayka Indian Cuisine

122 E Franklin TBA Restaurant 

147 E Franklin Voodoo Wings

173 E Franklin Proximo

100 W Franklin Pulp Juice & Smoothie Bar

123 W Franklin TBA Restaurant 

410 W Franklin Med Deli, reopening

505 W Franklin Purple Bowl, relocation

610 W Franklin Crook’s Corner, reopening

161 E Franklin Tailgate

120 E Franklin TBA Retail 

414 W Franklin Med Deli Market

431 W Franklin Breakout Records

501 W Franklin Well

503 W Franklin Well

505 W Franklin Thrive Co-Working



Articles on Downtown Chapel Hill 
“Chapel Hill’s iconic Franklin Street is on the rebound” – Triangle Business Journal

“the energy is returning to the heart of a town so connected to the University of North 
Carolina” – Triangle Business Journal

“With a vibrant and youthful vibe, Chapel Hill is an academic and historic town that offers 
plenty to do for everyone: residents, students, and visitors.” – The Travel

Chapel Hill’s Franklin Street bounces back, Dane Huffman, Triangle Business Journal April 12, 2024
Chapel Hill hosts panelists, community for downtown streetscape workshop, Makenzie Mills, Daily Tar Heel April 14, 2024
7 Coolest Towns in North Carolina & Virginia’s Piedmont This Summer, Sunil Purushe, The Travel June 9, 2024
She sets the pace for Chapel Hill's resurgence, Dane Huffman, Triangle Business Journal June 27, 2024

https://www.bizjournals.com/triangle/news/2024/04/12/franklin-street-chapel-hill-restaurants-retail.html
https://www.dailytarheel.com/article/2024/04/city-streetscape-downtown-chapel-hill-community-engagement-planning
https://www.thetravel.com/coolest-towns-in-the-piedmont-of-north-carolina-and-virginia-in-summer/
https://www.bizjournals.com/triangle/news/2024/06/27/chapel-hill-downtown-partnership-jeri-lynn-schulke.html

